
Department of Commerce and Sociology, ITSR, University of Calicut 

Report on Study Tour for final year UG students 

As part of the academic curriculum, the Departments of Sociology and Commerce organized a 

Study Tour to Hyderabad for the Final Year Undergraduate students from 28 January 2026 to 

31 January 2026. The tour was conducted with the objective of providing students with 

practical exposure, experiential learning, and a deeper understanding of the socio-cultural, 

historical, and commercial aspects of one of India's major metropolitan cities. 

The journey commenced on 28 January 2026, with students and accompanying faculty 

members departing from Chethalayam. The tour was conducted under the supervision of faculty 

members from both departments, namely Dr. Greeshmadas M.H and Mr. Shabeesh P, ensuring 

the safety, discipline, and active participation of all students throughout the programme. 

On 29 January 2026, the group arrived in Hyderabad and checked into the hotel. Following a 

brief orientation, the students visited several historically and culturally significant landmarks, 

including Charminar, Mecca Masjid, Golconda Fort, Salar Jung Museum, Lumbini Park, 

and Birla Mandir. These visits provided valuable insights into the rich cultural heritage, 

architectural excellence, religious diversity, and historical evolution of Hyderabad. Sociology 

students gained exposure to the city's social and cultural fabric, while Commerce students 

observed the role of tourism and heritage management in economic development. 

The visit to Salar Jung Museum offered students an opportunity to explore a vast collection of 

art, artifacts, and historical exhibits from different civilizations. The tour of Golconda Fort 

enabled participants to understand the historical significance of trade, governance, and urban 

development during earlier periods. Visits to Lumbini Park and Birla Mandir further enhanced 

students' understanding of urban recreation, cultural integration, and community life. 

On 30 January 2026, the students visited Ramoji Film City, one of the largest integrated film 

studio complexes in the world. The visit provided exposure to the media, entertainment, tourism, 

and event management industries. Students gained knowledge about the functioning of large-

scale commercial enterprises, marketing strategies, employment opportunities, and the 

contribution of creative industries to economic growth. The visit was both educational and 

inspiring, helping students connect theoretical concepts with real-world practices. 

Following the visit, the group commenced the return journey. The students arrived back at their 

destination on 31 January 2026, marking the successful completion of the study tour. 

The study tour proved to be a highly enriching experience for the participants. It provided 

opportunities for observation, interaction, and learning beyond the classroom environment. The 

tour enhanced students' understanding of social institutions, cultural diversity, heritage 



conservation, tourism management, and commercial activities. It also fostered teamwork, 

leadership, communication skills, and social responsibility among the participants. 

The Departments of Sociology and Commerce express their sincere gratitude to the University 

authorities, faculty members, and students whose cooperation and support contributed to the 

successful conduct of the study tour. 

 

 



 

 

 



 

 

 


